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CUTIVE SUMMARY

CCONOMIC & TOURISM INTRODUCTION (55 ECONOMIC OURISM
. . The IFFM=F>K 5GJD< $DGGJ:2020D ! @9 HheAdBdetke@hdinic impact of the WFC Z0B
6:7 18m Directeconomic (WFC 20R) in Helsinki, Finland were held against the =KLAE9L=< LG : Z18A Fhislfiggre J =? A
’ InrpEict backdrop of the global pandemic. The COVIEL9 considers visitor expenditure and organisational
outbreak forced the postponement of the tournament surplus expenditure made specifically for the event
66 03m Total vi_sitor from December 2020 to December 2021 While this in the host economy
* expenditure had a significant impact on the event, many of the
original objectives of the local organisers were met @ The event attracted a cumulative spectator
and it is believed that the tournament will help to attendance of71,361in total.
71 ,361 Total attendance consolidate the growth of floorball in Finland.

] ) Despite travel restrictions and testing requirements
The WFC 2020 was also a financial success for the during the pandemic, around 17,214 out-of-town

: - organiseK 9K 9 HJG>AL G> ; DGK= L Gy ilfidiil opRPitattend e WS 207 <
36,201 Tickets distributed thanks to a succesful commercial programme and the P P

introduction of cost control measures However, the @ The overalltourism expenditure was comparable

strong focus onthe financial outcome of the event and with the impact of the WFC2018 held in Prague
25 558 Bed nights the challenges peated by the pandemic resulted ira Czech Republic '
J generated reduced focus on event marketing initiatives aradhlete

services which ultimately affected thathlete experience @ TheWFC 2020 was anticipated to make a profit of

according to survey results. 9HHJGPAEOIL=DQ OKHKAKKK

The postponement of theWWFC 2020 meant that for the
first ime theM= F XK 9WekE = A@Etook place in
the same year, creating additional challenges for the
local organisers and the International Floorball
Federation. However, it was of paramount importance
for floorball to stage its flagship tournamentsn 2021
given the severe impact that the pandemic had dhe
sport. Between February 2020 and August 2021 no IFF
events were held. The successful deliveryhaith world
championshipshelped to revive the interest in the sport
and generated muckneeded visibility for floorball.
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CUTIVE SUMMARY

3 Aaad
@ STAKEHOLDER EXPERIENCE (_Z[EP: STAKEHOLDER EXPERIENCE &y [IMAGE & REPUTATION
@ Spectators were overwhelmingly satisfied with their @ The city ofHelsinkireceived strong overall scores as
9 2% ‘ Spectator experience at WFC 2020. They praised the a place to visit with 83% of spectators an®% of
eventsatisfaction atmosphere during the games, the ease of getting 9L@D=L=K J9LAF? L@= ; ALQ 9K
into the venue, the sense of security at the venue place to visit.
58% ‘ Athlete _ _ and the overall customer service
event satisfaction @ 79 ofHelsinkiresidents surveyed believed that the
® In terms of athlete experience, hile most players event had a positive impact on the city and the same
%Ozjath'eteys”egtators who rated their experience as enjoyed competing atthe WFC 2020, for many the percentage would like Helsinki to host more
geosiorvery oo experience was affected due tdhe size and international events in future

condition of the smaller halivenue at the Helsinki
- Ice Hall. Tis particular hall did not meet the
tisl) IMAGE & REPUTATION standards that have come to be expected at a WFC,

according to the players
Positive rating of

8390 host dty Helsinki

(spectators)

Positive rating of

69% host dty Helsinki
(athletes)

% of athletes/spectators who rate#felsinkias a good or
very good place to visit
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COMMERCIAL & MARKETING %@ﬁ] PARTICIPATION & PERFORMANCE

COMMERCIAL & MARKETING

@ With almost 381 broadcast hours,the WFC 202 @ 320 athletes participated at the WFC 202with

Cumulative TV

5 m audience(5 key
territories)

Social media

generated around18% more broadcast time than
L @= HJ =NAGMK =<ALAGF
championships in 20&.

G>

Estonia and Philippinegeceiving wildcard entries
fol@wing cBrdirmakien fro® @usadia and Japan
that they would not be able to participate due to
travel restrictions.

8m : _ & Television broadcasts reacheti7 territories in total
Impressions with coverage secured irCanadaand USA for the Teans were supported by 136 accredited team
first time on major networks officials and the competition was officiated b2
Domestic IFFappointed technical officials.
26 sponsors @ There were26 supporting domestic sponsors and

@ PARTICIPATION & PERFORMANCE

320

Athletes
participating

Team
136 officials

Technical
22 officials
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partners associated with the eventwith most
organising committee sponsors providing valdia-
kind serviceswhich helped to offset the event
budget.
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